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Abstract

“Community participation” is seen as a keystone for successful community health promotion. Through participation in every step, people feel in control of their own life and are more likely to change their behaviour. However, to achieve community participation in health promotion has shown to be difficult. Community participation is closely connected to the concept “social capital” which has become attractive within public health during the last decade because of its attention to the broader social and environmental determinants for health. Several researchers have emphasized the possible value of social capital in designing and evaluating community based health promotion. The success of health promotion might be the extent to which social capital could be mobilised in a community. However, the role of social capital for health promotion has not yet been clearly established and the research field is still notably under-theorized. This qualitative case study aims to get a deeper understanding of the relationship between social capital and community participation in the context of health promotion. Qualitative data (20 in-depth interviews and six focus group discussions) from a community with an observed high level of community participation was used together with existing social capital theory originating from Robert Putnam, James Coleman and Pierre Bourdieu, to understands what forms of social capital that may facilitate community participation and thereby health promotion. Results show that certain forms of social capital – Obligations, expectations and trustworthiness, Norms and effective sanctions, Networks with power, Information channels and Strong associations, seem to facilitate community participation. One value of social capital for health promotion lies in its potential to facilitate community participation. Further, this study shows the usefulness of Coleman’s theoretical perspectives in understanding the role of social capital in a local community. 
